
XV20i         XV18         XL18i          XL16i          XR17          XR16

ComfortLink™ II Capability     ● ●

Climatuff® Compressor (stages)   750           750              2                 1                 2                 1

Capacity Variability % 25 - 100*     25 - 100*     70/100        100             70/100        100

Compressor Sound Insulator                             ● ●

Overall Sound Power Level [dB(A)] 54 - 76         54 - 76    72 - 74        70-74          72 - 74      70 - 75                

Spine Fin™ Coil     ● ●                 ●   ●           ●     ●

High SEER Efficiency (up to)  21.00           18.00         18.00          17.00          17.25         17.00

Financing                                                           ● ●                 ●   ●           ●     ●

Extended Discounted Financing                        ● ●                 

Free Nexia 1050 Control     ●

Free YETI Hopper Flip 8                 ● ● 

*XV20i/XV18 vary speed in 1/10 of 1% increments.  Having 750 stages nearly eliminates temperature fluctuations.  Your system glides along as if on cruise 

control, barely sipping electricity for much of the day.  It also runs at lower speeds for longer periods of time offering:  advanced temperature control, lower           

humidity, reduced sound, enhanced filtration, and lowest cost per minute.                

Trane TruComfort systems work seamlessly with the Nexia™ smart home systems and Trane’s 

Nexia-enabled controls, allowing you to manage your home’s heating and cooling remotely via 

any web-enabled smartphone, tablet of computer.  In addition to climate control, Nexia can be 

expanded to include Nexia diagnostics, locks, cameras, lights, garage door, and more.  



** Trane received the highest numerical score in the United States in the proprietary Lifestory Research 2016 America’s Most Trusted™ Heating, Ventilation, & Air Conditioning (HVAC) System study.  Study based on 17,878 

surveys among residential consumers.  Proprietary study results are based on experiences and perceptions of consumers surveyed between January and December 2015.  For details see www.lifestoryresearch.com.


